


MGMT CD Cover

As part of a typography class, 
we were asked to design an 
album cover. MGMT seemed 
like a natural choice due to 
their peculiar psychedelic style. 
This is the mockup version of 
the cover and insert, created in 
Photoshop and InDesign. It 
was inspired by elements of 
the group’s music videos and 
website; blending the natural 
with futuristic typefaces and 
retro blocks of colour. Song 
titles are arranged randomly 
on the inside panel which is a 
pocket containing the insert 
which folds out to a poster-
sized image of the group with 
song lyrics on the reverse. The 
final version would be made of 
real timber veneer with the 
MGMT logotype laser-cut for 
the inside panel.



“One day my father told me I was to be 
married. I was never asked how I felt. It was 
my duty to respect his decision.”

She is unsure about her husband’s age, but 
a local youth organisation estimates he is 
around 50. He waited until Takia was 11 
before consummating the marriage. She 
gave birth to a daughter, Layla, that same 
year. “I would have wanted to wait and find 
the one I love. But now it is too late. I prefer 
not to think about it. It is difficult for me, 
and for the whole country.”

Takia
Rakiya, age unknown, married at 12 in 
Nigeria. Rakiya was betrothed at 11 and 
married at 12. Her husband repeatedly raped 
her, and her father beat her into submitting 
to her husband. She became pregnant soon 
after she wed and delivered her first child 
two months before her 13th birthday. 

At 20, Rakiya was widowed with five children 
and a sixth on the way. She sold everything to 
feed her babies. When nothing was left, she 
sold herself. After four years in the sex trade, 
she resolved to find another way. 

Rakiya
Now Rakiya sells bean cakes by the side of the 
road. “The ignorance of our people” leads to 
child marriage, Rakiya says. “They believe the 
girl will spoil, not knowing it is wrong.” ∞

Unveiled Brochure and 
Invitation

As part of my Independent 
Research Project on child 
marriage, I designed this 
brochure to communicate the 
stories of child brides and 
contrast this with the Western 
idea of a bride. This contrast 
between the two worlds runs 
through the whole publication, 
inviting the reader to reflect on 
their own experiences of marriage 
and therefore increase the 
impact of the shocking stories 
of abuse and lack of opportunity 
these girls have once they’re 
married. The timeline on the 
back presents the parallel stories 
of two brides - one an Aussie 
woman and the other a child 
from Bangladesh.

The A5 invitation invites 
wedding industry members 
and their clients to the opening 
of the Unveiled Gift Registry. It 
directly appeals to the target 
audience through it’s classic 
wedding invitation style and 
brings wider exposure to the 
Gift Registry space.



Unveiled Gift Registry 
Interactive Space

As part of my Semester 4 
Independent Research Project, 
I created an interactive space 
designed to educate people 
about child marriage and give 
them the opportunity to donate 
to the cause. It exists as a 
portable set of three cubes 
which can be assembled in a 
variety of locations in order to 
maximise the number of visitors. 
Constructed from natural 
materials with a laser-cut 
metal exterior, the 
environment is welcoming with 
plenty of natural light. Visitors 
take traditional wedding 
garments to the changing 
room where they are able to 
see how their donations can 
change the life of a child bride. 
As well as a physical model of 
the space, I have also done a 
30-second animation.



mei
Logo, Business Card, 
Corporate Stationery and 
Website

As first-year students, we were 
required to build on our 
experience of identity design 
by creating our own logo and 
corporate stationery. The 
name for my hypothetical 
design practice, Mei, is a 
homonym for May, the second 
name I share with my late 
grandmother who was a big 
influence on me as a designer. 
It is also the Chinese word for 
‘beautiful’. I chose to use a 
chair as I see them as icons of 
good design. The wings 
symbolise freedom and 
allowing ideas to take flight. 
From this logo I developed a 
secondary language which I 
used to create the other 
pieces.

mei

Mei Graphic Design
Phone 8064 1911

Mobile 0431 056 838
Email megmei@live.com.au
Website meidesign.com.au

Background

Mei is a multi-discliplinary graphic design company dedicated to meeting the 
creative challenges faced by clients. We work mainly with the fashion, publishing 
and packaging industries, but are open to anyone who shares our passion for 
conceptual, humanistic design. Influences on our work include the Scandinavian 
design aesthetic and importance of environmental sustainability. The purpose of 
this brief is to show how Mei can be promoted as a new company in the graphic 
design industry.

Requirements of the Brief

Mei will be promoted during an opening party through a range of collateral. This 
includes an invitation, set of wine glass rings, environmental graphics and business 
card. The brief will describe the approach we need to take when designing these 
elements.

Objectives of Activity

The aim of each piece of collateral is to create brand awareness of Mei and give a 
clear indication of the type of design we do. 

Invitations will be mailed out to prospective clients, industry heavy-weights and 
friends. Each invitation will include details of the party as well as a short introduction 
to Mei on the reverse side. The aim of this is to leave the audience with a strong 
impression of the brand and persuade them to find out more at the party. 

As guests walk in to the opening party, they will be surrounded by environmental 
graphics which convey the brand character of Mei. Chairs will be red with grey 
feathered wings attached to the backs; presenting a three-dimensional form of the 
Mei logo. 

Drinks will be served from glasses with rings around the stem; differentiating them 
from other guests’. These will take the form of elements from the Mei logo as a 
type of secondary language with the aim of strengthening the guests’ sense of the 
brand character.

Finally, business cards will be produced and handed to each guest at the party. 
The aim of these is to leave a tangible piece of Mei with prospective clients and 
encourage follow-up contact in the future.

Brand Character

Mei has a distinctive personality of its own which will be evident in these designs. 
It is clean and simple with a whimsical edge; elegant but witty. This is shown in the 
logo with the juxtaposition of different elements and the name itself. Mei means 
‘beautiful’ in Mandarin, and is a very feminine-sounding word. The classical chair 
relates to the many chairs that have become design icons and thus examples of 
strong design. Grouped with this is a pair of wings which gives it a more playful feel 
and represents the idea of letting ideas take flight. 

Tone of Voice

Ideally, Mei will be perceived as professional and sophisticated but charming in its 
approach to complex design problems.

mei

Sophisticated

Sexy

Target Audience

Mei aims to attract small businesses, publishers and individuals. These are the type of 
clients who need high-quality personalised service for print-based media. Examples 
are independent publishers, magazines, specialist retail outlets, wedding planners 
and individuals wanting invitations, personalised stationery or business cards. 

Desired Response

We want consumers to be intrigued and delighted by Mei, enough so to pick up 
the phone and arrange a consultation as well as talk about us to their family, friends 
and co-workers.

Unique Selling Point

Mei’s point of difference is its ability to produce intricate, humanistic design with a 
social and environmental conscience for smaller clients. By only taking on projects 
that fit with these values, we maintain our integrity above all else.

Media Context

Mei’s opening party collateral consists of print-based media, environmental graphics 
and three-dimensional objects. This gives the audience an experience of Mei on a 
number of different levels.

Mandatories

Each piece of Mei collateral needs to include the logo and 
colours from one or both of the following palettes according to 
the desired tone.

Both options should never be used in conjunction with any 
variation of yellow (except cream), to avoid looking too childlike. 
The second option should never be used with navy or royal blue, 
to avoid looking like a national flag. 

Text for promotional items (flyers, posters, business card) should use Avenir LT Std 
typeface and always appear as black on white, never in reverse. 

The Mei logo should always appear as though it is flying, therefore may only be 
placed at the top left or right corners, never in the centre. The logo should always 
have at least 5mm space around each edge, and never appear next to images or 
other logos. Wherever possible, it should be used in conjunction with at least one 
other item of secondary language, to be chosen from the examples below:

mei
mei

mei
mei

mei
mei

mei
meiMeg Chatterton

0431 056 838
41 Foveaux St, Surry Hills
meg@meidesign.com.au

meidesign.com.au

mei

Phone 
9845 2993

Mobile 
0431 056 838

Email 
meg@meidesign.com.au

Address 
41 Foveaux St
Surry Hills
NSW
2000

contact
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This research report focuses on 
me as a designer and my 
relationship to existing practices. 
It outlines my background and 
reasons for choosing to pursue 
graphic design as a career as well 
as comparing a range of design 
studios that share a similar style to 
mine. This includes a case study 
on two studios which I feel best 
represent me as a designer.

Having previously studied fashion 
and interior design during high 
school, I have developed quite a 
multi-disciplinary style. I’ve also 
always had a passion for words 
and hands-on crafts. While my 
style has changed over the years, 
I’ve been focused on publication 
design, especially editorial work. 
It combines conceptual thinking 
with illustration, photography and 
typography, which are all areas I 
am eager to explore. 

A major influence on my design 
style is an awareness of 
environmental issues. I think this is 
of particular importance for us as 
the next generation of designers, 
because we have a real chance to 
change the way things are done. 
It’s up to us to take all the 
research and technology 
dedicated to helping the 
environment and adopt it into our 
practice. This includes keeping 
energy consumption to a 
minimum, using sustainable 
resources and taking advantage of 
natural products.

Another influence on the type of 
work I will be doing is my personal 
code of ethics. One of the main 
reasons I’ve stayed away from 
advertising is because it becomes 
difficult to remain completely 
ethical in certain campaigns. And 

let’s face it, nobody wants to 
employ someone who’ll refuse to 
work on every second job 
because it’s not entirely ethical. I 
therefore find smaller studios who 
work on a more personal level 
appeal to me. This also suits my 
personality which tends to be 
quiet and focused on small 
details. 

Even though I have always been 
drawn to small studios or 
freelancers, I realise the value of 
working in a larger team. In the 
past it may have been necessary 
to work in teams because each 
person had a speciality, but 
these days, as designers 
become more sensitive to the 
world around them, their 
practices are multi-disciplinary.

ME AS
DESIGNER

Studio Buro North

Location Melbourne

Designers Soren Luckins, Sarah Napier, Skye Luckins, Tom Allnut, 

Dave Williamson

Established 2004

Design Signage, environmental graphics, publications, identity 

development, product design, furniture

Style Client-oriented, no ‘house style’

Mission To create ambitious graphic and industrial design

Clients Sunland, Jackson Architecture, Design Made Trade

Studio Vault49

Location New York

Designers John Glasgow, Jonathan Kenyon, Kirsty Butler, John Solis

Established 2002

Design Typography, illustration, photography, art direction, 

advertising

Style Crisp, colourful, vibrant

Clients Coca Cola, Samsung, Honda, MTV, Greenpeace, The New 

York Times, Virgin Atlantic

Studio The Small Stakes
Location Oakland, California
Designer Jason Munn
Established 2003
Design Band posters, book 
covers, editorials
Style Simple, quirky 2D 
illustration
Clients Random House 
Publishing, ReadyMade 
Magazine, Wired Magazine, 
Death Cab for Cutie

 FINDINGS

reduce their ecological footprint. 
For example, they have 
produced the Green Christmas 
Tree, a flat-packed tree which 
slots together. As well as being 
produced efficiently to minimise 
waste, it is transported with a 
low level of emissions and can 
of course be reused every year.

Another appealing aspect of 
their ideology is that they don’t 
have a ‘house style’. As the 
founder Soren Luckins said to 
me in an email, “hopefully our 
only ‘style’ would be high 
quality design, we treat every 
project individually and 
therefore deliver projects that 
respond to briefs rather than our 
own ego.” I think is the critical 
factor separating art from 
communication design, and it’s 
something I keep coming back 
to as I develop my own style.

Out of these three studios, I feel 
Buro North best reflects my 
personal morals, and The Small 
Stakes is a good example of the 
kind of simple, conceptual style I 
love.

As I’ve mentioned before, 
environmental awareness is an 
important part of my morals, 
and Buro North is at the 
forefront of sustainable design. 

They have recently become 
carbon neutral, and take care to 
work with clients who also have 
an environmental and social 
conscience. They use “low-
energy production techniques, 
FSC certified printing and 
papers, vegetable-based inks, 
and locally sourced products/
suppliers.” Taking it one step 
further, though, their industrial 
design enables consumers to 

 DISCUSSION

Jason Munn started The Small 
Stakes as he was unable to find 
a permanent job during the 
dotcom bust. This allowed him 
more freedom and control to 
design mostly band posters and 
album covers. He started off 
using found imagery from Dover 
books and other sources 
because he wasn’t that 
confident in his drawing abilities. 
However, he has begun to 
incorporate more illustration into 
his pieces, making them more 
2D and unique. 

His designs have a quirkiness 
which really appeals to me, as 
I’m always interested in the 
concept behind a design. It’s a 
far cry from many other types of 
design these days, especially in 
the entertainment industry, 
where the concept revolves 
around sex appeal and not 
much else. 

I also like the fact that he’s a 
one-man show, producing the 
whole design from its beginning 
as an idea on a sketchpad to a 
finished screenprinted poster. 

 CONTINUED   
 DISCUSSION

I envisage a design practice like 
these two to operate in a city 
like Amsterdam. It embodies a 
mix of old and new, like Jason 
Munn’s use of found imagery 
with illustrations and 
screenprinting with computer 
work. Also, it is influenced by 
the Scandinavian design 
aesthetic with a focus on clean, 
simple design that is sensitive to 
the environment, as is Buro 
North.

Through this research project, I 
have gained an understanding 
of the way different studios 
operate. Whether small teams or 
single designers, their 
ideologies and methods of 
practice are what make them 
successful in contemporary 
society.

 CITY
 AND CONCLUSION

Studio Research Report

The brief for this project was to 
design a visual report based 
on research into various design 
studios. It had to be created in 
the style of one of the studios, 
and this is clear in the layout 
and colours of each page. The 
main inspiration came from 
poster designer Jason Munn. 
Each page was made to look 
like a poster on its own within 
a structured Swiss grid to 
maintain a sense of continuity.



Urban Jungle Magazine 
Cover

In order to expand our 
Photoshop skills in 1st Semester, 
we were asked to design a 
magazine cover using as many 
techniques as possible. I have 
extracted a number of photos 
and placed them together 
using different blending modes 
and effects to create this 
intricate piece.



Tea for Two Alphabet

Inspired by the shape of 
antique teacup handles, 
Chinese brush scripts and the 
jump from calligraphy to 
humanist-style type, I created 
this typeface using the font 
Centaur as a guide. Each 
character was formed by first 
tracing two curved templates 
with a nib pen and ink. This 
ensured uniform curves 
throughout while maintaining a 
more casual calligraphic style. 
Tea for Two is ideal for Asian 
restaurants and tea houses in 
logos and menus. As a display 
font, it could also be used in 
movie posters, invitations and 
packaging.



MTV Billboard Template

As part of the Berghs Graphic 
Design course, I worked with 
MTV to produce an animated 
billboard (used to introduce 
the company which sponsored 
the program about to show). 
The brief was open, but I had 
to ensure the design was kept 
as generic as possible so that 
it could be used as a template 
for many companies. I took 
inspiration from the collage 
work of Emmanual Polanco 
and Eduardo Recife to give it a 
contemporary yet quirky feel. 
Source images were edited in 
Photoshop and Illustrator, and 
the final animation was created 
in AfterEffects.
Watch the full clip here: http://
vimeo.com/5104437



ATT SKAPA 
GEMENSAMMA VÄRDEN

EN INTRODUKTION TILL ISO 26000
DEN GLOBALA STANDARDEN FÖR ANSVARSTAGANDE

Book Cover

As part of my internship at 
Dolhem Design in Stockholm, I 
was asked to work on a book 
cover for a new ISO manual 
covering ethical business 
practices. The title means “to 
create common values“ which 
I’ve represented in this 
example with two heads 
joining together and pouring 
out a common substance. 



Aged Care Facility Pictograms
Megan Chatterton

Pictograms

The first set of pictograms was 
created for an aged care 
facility to be used in way-
finding material. Since only two 
colours could be used, I was 
challenged to simplify each 
design as much as possible. 
The characters are drawn with 
the stooped posture of an 
elderly person, and this feeling 
is echoed in the curves of 
other elements. 

The second set of pictograms 
was used across publication, 
web and advertising material 
as part of my Semester 4 
Independent Research Project 
on child marriage. Each symbol 
fits within the same rough 
circle that was used in the logo 
and is cropped, rather than 
sitting right in the centre, to 
make for a more dynamic 
design.
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Mat Hem
UNVEILED

Logos

Created for (left to right) 
Moose May, the NSW 
Government (DesignBay 
renegade competition), 
Unveiled, Red Stallion 
Communication Networks, 
campaign against binge 
drinking and Mat Hem 
(Swedish organic food home-
delivery company).

RED STALLION
Communication NetworksRED STALLION

Communication Networks

RED STALLION
Communication Networks


